____________________________________________ Reach more than 11,500 key decision makers with one buy!

Insulation Outlook, the flagship publication of the National Insulation Association, is your
best value for reaching mechanical systems insulation end users and decision makers.
It is the ultimate source for mechanical insulation news, tips, and solutions, with technical
articles on topics related to the international commercial and industrial insulation industry.

More than 11,500 loyal subscribers rely on us to:

= keep them current on the industry and related issues, such as “green” jobs and
energy efficiency initiatives

= deliver information on the critical role insulation plays in

saving energy controlling condensation
improving process stability reducing noise
protecting personnel maintaining a healthy

indoor environment
reducing environmental emissions

Insulation Outlook’s Circulation

Insulation End Users 81%

P niA Members 15%
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Mechanical insulation is a vital part of green building and
energy efficiency efforts. There has never been a more
opportune time to promote what your business can offer
customers looking for simple solutions with short payback
periods. Insulation Outlook is helping spread the word,
covering innovative solutions from companies like yours.
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Why should Insulation Outlook be your number
one advertising buy?

About 80 percent of Insulation Outlook’s 11,500 subscribers
are insulation end users: engineers, specifiers, architects,
and other key decision makers. Fifteen percent of the circu-
lation is made up of the insulation contractors, manufactur-
ers, distributors, fabricators, and laminators that constitute
NIA’'s membership.

Insulation Outlook gives you the most value for your money
by reaching these key decision makers in the commercial
and industrial insulation markets. Insulation end users count
on Insulation Outlook’s in-depth articles to stay up-to-date
on critical issues. This content makes it the perfect fit for
your targeted media strategy, and our Premier 12, Preferred
7, and Select 4 bonus programs offer even more value.



Primary Occupation ...

Building Inspector 1%
Architect 1%
Academic 1%
Facility Maintenance/Engineer 3%
Energy/Environmental Engineer/Manager 6%
Mechanical Contractor 7%
Plant Manager/Owner 8%

Consulting Engineer 10%

Maintenance/Engineer 12%

Mechanical Engineer 50%

Circulation Breakdown by Region

Canada/International (Al others) 7%
Central (IN, Ky, MI, OH, wv) 11%
Southwest (AR, LA, MS, OK, TX) 11%

West (AK, AZ, CA, CO, HI, ID, MT, NV, NM, OR, UT, WA, WY) 14%

Midwest (co, IL, IA, KS, MN, MO, NE, SD, Wi, wy) 15%

Southeast (AL, FL, GA, NC, SC, TN, VA) 19%

East (CT, DE, ME, MD, MA, NH, NJ, NY, PA, RI, VT, DC) 24%

Circulation Breakdown by Primary Industry

Paper Mills 1%
Food Processing 4%
Gas Processing 6%
Petro Refining 7%

Petrochemical 9%

Institutional 10%

Chemical 12%

Utilities 13%

Commercial 38%

This circulation breakdown is accurate at time of produc-
tion. Circulation demographics will change during the
year. Please contact Kim Kelemen at 301-215-6710, ext.
103, for the most current demographics.

influencers make the investment worthwhile.

Respondents who plan to purchase
insulation products and services in

the next 12 months:
3%0

Many of our subscribers are in the commercial,
industrial, and power industries but are interested
in purchasing the following products and services
over the next 12 months:

Marine Insulation 8%

Asbestos Abatement 18%

Cold Storage 22%

Refractory Products 23%

Firestopping 29%

Subscriber’s annual purchase budget for insula-
tion products:
$0-$10,000 24%
$10,001-$25,000 10%
$25,001-$50,000 10%

I $50,001-$100,000 15%

$100,001-$500,000 19%

B $500,001-$1,000,000 9%

Over $1,000,000 13%

“Insulation Outlook allows us to get our key messages
to our customers in a cost-effective manner. Their

expanded subscriber list and connection with key
»

Mark Durkin

Owens Corning
National Sales Manager,
Commercial and Industrial





